
http://thrivingpastor.org/
https://www.facebook.com/ThrivingPastor
https://twitter.com/thrivingpastor


and

Four out of every five Americans 65 years and older have at least one 
chronic disease.

A quarter of people who get divorced are 50 years or older.

A large, population-based study in Canada found that children of gay 
and lesbian couples are only about 65% as likely to have graduated 
from high school as the children of married, opposite-sex couples.

Among teenagers, 78% of females and 82% of males shop online.

From the Experts
✤ “By encouraging siblings to feel like they’re part of a team, 

and giving them tools to discuss and resolve issues, parents 
can help their kids develop more positive relationships with 
each other, which can benefit everyone in the family.”

✤ 75% of teen sexual violence occurs  in the context of a 
boyfriend-girlfriend relationship.

✤ “The Gray Divorce Revolution” study found that one of the 
best explanations for the rise in divorce rates among older 
Americans is that more of them already have been divorced 
once.

✤ Gender makes a difference in the graduation rates of children 
of same-sex couples.  Boys have higher graduation rates if 
raised by homosexual male couples rather than lesbian 
couples, but girls have higher graduation rates if raised by 
lesbian couples rather than homosexual male couples.

In the Marketplace
✤ “Ninety percent of men ages 18 to 49 influence food-

purchasing decisions, with 44% identifying as the primary 
decision maker and 46% sharing the responsibility with their 
significant other.”

✤ When given the choice to shop at one store for the rest of their 
life, Millennial parents gave a surprising answer. Between 
Amazon.com, Wal-Mart and Target, Millennial parents chose 
Wal-Mart.

✤ “Every day, almost 11,000 Boomers turn 50 - that’s one every 
eight seconds.”

✤ When the last of the Boomers reach retirement age, almost 
20% of the U.S. population will be 65 years or older, 
compared to less than 13% today.
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Teens and Sexual Violence

Nearly 1 in 10 people, 21 years of age or younger, reported 
perpetrating some type of coercive or forced sexual violence at least 
once during their lifetime, a study finds.

The most common age at the first perpetration of sexual violence 
was 16 years old, and males were overwhelmingly more likely to 
have their first episode at 15 years of age or younger. Perpetrators 
of sexual violence also tended to report more frequently being 
exposed to media that depicted sexual and violent situations, 
although the results were not always statistically significant, 
according to the study.

“Certainly, however, links between perpetration and violent sexual 
media are apparent, suggesting a need to monitor adolescents’ 
consumption of this material, particularly given today's media 
saturation among the adolescent population," the study concludes. 
“Because victim blaming appears to be common while perpetrators 
experiencing consequences is not, there is urgent need for high 
school (and middle school) programs aimed at supporting bystander 
intervention.”
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Siblings Are Special 
SIBS Program Aims to Build Positive Relationships

Parents frequently rank their children's sibling conflict as the 
number one concern and problem they face in family life.

“In some other cultures, the roles of older and younger, male 
and female siblings are better defined, and in those more-
structured family relationships, there is not much room for 
bullying and disrespect,” said Mark Feinberg, research 
professor in the Prevention Research Center for the Promotion of 
Human Development. “In the United States, and Western culture 
more generally, there are few guidelines for parents about how 
to reduce sibling conflict and enhance bonding and solidarity 
among siblings.”

The SIBlings Are Special (SIBS) program, started by Feinberg 
and Susan McHale, professor of human development and family 
studies, addresses relationships between brothers and sisters, 
which are critical for learning the life skills that can strengthen a 
child's development.

SIBS consists of 12 after-school sessions for elementary-aged 
sibling pairs, as well as monthly family nights. The program 
focuses on ways siblings can share responsibilities and practice 
making decisions together. Session topics include negotiating 
win-win solutions to conflict, setting goals together, finding 
mutually enjoyable activities, and understanding each other's 
feelings. During the program's three family nights, children show 
parents what they have learned, and parents learn productive 
strategies for handling sibling relations -- which typically have 
been ignored by most parenting programs.

Siblings exposed to the intervention demonstrated more positive 
interactions, increased self-control, and demonstrated greater 
social competence and academic performance. They also 
experienced decreases in the impact of internalizing problems, 
such as depression, shyness, and worry.

“Sibling relationships are the only life-long relationships in most 
people's lives,” Feinberg said. “This makes it especially 
important that sisters and brothers learn at a young age how to 
work as a team and support each other.”

Source: Journal of Adolescent Health

Gray Divorce: Rise in Divorce for People 50 and Over

“Gray divorce” has risen to its highest level on record.  According to a 
study by the National Center for Family and Marriage Research at 
Bowling Green University in Ohio, in 1990, only 1 in 10 people who 
got divorced was 50 or older; by 2009, the number was roughly 1 in 
4.  If that increase holds steady, the number of over-50 divorces in 
2030, based on current trends, could easily top 800,000 per year.

“With the children out of the house, boomers in unhappy 
marriages often look at each other and think, ‘I may have 
another 25 to 35 years to live. Do I want to spend it with this 
person?’” says Deirdre Bair, author of the book, Calling It Quits: 
Late-Life Divorce and Starting Over, a chronicle of nearly 400 
interviews with people splitting in midlife. “There is an 
overwhelming, urgent feeling among them of, ‘I have to strike out 
now, or I'll never have the chance again,’” says Ms. Bair.”
“Some of those marriages that in previous generations would 
have ended in death now end in divorce,” says Betsey Stevenson, 
assistant professor of business and public policy at the Wharton 
School of the University of Pennsylvania, who studies marriage 
and divorce. In the past, many people simply didn't live long 
enough to reach the 40-year itch. “You can't divorce if you're 
dead,” says Ms. Stevenson.

Fewer Same-Sex Household Children Graduate

A new large-scale study by Simon Fraser University (B.C. Canada) 
found children in same-sex households are only 65% as likely to 
graduate from high school as those living in traditional opposite-sex 
marriage families. The study also found that overall, daughters of 
same-sex parents had lower graduation rates than sons.  Gender does 
play a role as daughters of homosexual male couples have 
significantly worse graduation rates than daughters of lesbian 
couples, while sons fared better in homosexual male couples than with 
lesbian couples.

Source: Science Daily
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Teens & Spending
Key findings from the recent Piper Jaffray semi-annual “Taking 
Stock with Teens” consumer insights survey in fashion, media, 
gaming, and entertainment include:

The fashion category accounts for roughly 39% of teen budgets, 
consistent with prior survey cycles.

Teens are shopping less in single-brand, vertically integrated stores 
and more in multi-branded, multi-category, and online retail 
environment.

78% of females and 82% of males shop online. 

60-70% of teens indicate they prefer to shop the websites 
of their favorite store-based retailers. 

71% of teen girls and 57% of teen boys shop at off-price 
stores and 52% and 45%, respectively, indicated it is 
popular to do so. 

Teens have cited “friends”as the strongest influence over their 
purchase decisions for the duration of the survey history, but 
"Internet" is quickly rising in profile.

Teens are increasingly choosing organic food options, with 39% 
eating organics versus just 33% two years ago.

Teens represent more than one-third of video game players, and 
gaming accounts for 7% of teen spending.

    

http://findicons.com/files/icons/192/finance/128/banknote.png 
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Source: Research Brief

Having Kids Changes People 

As oldest Millennials are beginning to 
reproduce, their attitudes about their 
behaviors, media consumption, and brands are 
changing, according to new Barkley research. 
Despite being the most technologically advanced 
generation, for instance, the importance of having the 
latest gadget diminishes after having kids, and utility 
moves to the front. As Millennials have children (which, 
rather than getting married or some other life event, is the big trigger in 
attitude change), their views on brands also change. Where non-parent 
Millennials over-index among population groups for brands such as H&M, 
Apple, Macy’s ,and Sephora, parent-Millennials over-index on brands 
such as Dollar General, Kohl’s, Lowe’s, and Wal-Mart. 

Packaging, Grocery Shopping, and Men
Researchers found that 47% of men are so-called “manfluencers,”  
meaning they are responsible for at least half of the grocery shopping 
and meal prep in their household.  Nearly 6 in 10 manfluencers (58%), 
or one-quarter of all males, do all of the grocery shopping. 

As more men take control of the shopping cart, food makers are trying to 
win them over. “Marketers know men respond differently than women to 
the same messaging -- for instance ‘low fat’ might entice women, but turn 
off men.” Some of the changes are cosmetic: larger portions, messaging, 
or darker color schemes.  Products like Powerful Yogurt, a new Greek 
yogurt, is in a whopping 8 ounce single-serving container and features a 
bull’s head on red-and-black packaging. This summer General Mills 
introduced its newly rebranded Helper product line with the ability to 

produce difficult sounding dishes in three steps: brown, simmer, and 
serve.

“Some retailers are putting together meal solution 
centers for men,” said Michael Uetz, of Midan 

Snapshots

Source: Marketing Daily

Baby Boomers & Health Woes
The average American over the age of 65 years suffers
from multiple chronic conditions, including:

72%

Hypertension

51%

Arthritis

31%

Heart Disease

24%

Cancer

20%

Diabetes

Source: The Wall Street Journal

In the Marketplace...
what consumers are consuming November 2013

Baby Boomers

 Health

 Sixty-two percent of 50-to-64 year olds reported they had 
 at least one of six chronic conditions (hypertension, high
 cholesterol, arthritis, diabetes, heart disease, and cancer).  
  Of Americans 65 and older, 80% have at least one    
 chronic disease that requires ongoing care and management.

Family
The oldest Boomer families are changing.  They have an 
average of 2.4 children, but the majority (83%) have no 
children living with them.

They have more grandchildren now, with an average of 
4.8 (up from 2.6 grandchildren in 2008.)

Thirteen percent of the oldest Boomers are caring for a 
parent or relative, spending an average of 11.7 hours per 
week in 2012.

   

When the last of the Boomers reach retirement age, almost 
20% of the U.S. population will be 65 or older, compared to 
less than 13% today. 

Source: MetLife - Mature Market Institute
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